Terms and Conditions of AIA Mid-Autumn Festival Gift Registration

This is an agreement between you and AIA International Limited (Incorporated in Bermuda with limited liability) (“AlIA”).
You must read this agreement entirely before participating in the AIA Mid-Autumn Festival Gift Registration (the “Campaign”).

The following terms and conditions (the “Terms & Conditions”) govern your participation in the Campaign and form a legal agreement (the “Agreement”)
between AIA and you.

You are required to read this Agreement and accept all of its Terms & Conditions. By participating in this Campaign, you confirm that you have read all of the
Terms & Conditions and that you will abide by them and be bound by this Agreement.

Terms and Conditions of AIA Mid-Autumn Festival Gift Registration :

1. This Campaign is organised by AIA.

2. This Campaign will officially be posted on AIA Hong Kong website at www.aia.com.hk/midautumn, campaign period from 11 September 2017 1:00 pm
to 29 September 2017 11:59 pm (Hong Kong Time) ("Campaign Period"). Data submission will not be counted as valid before and after the Campaign
Period.

3. Only existing AIA policyowners of AlA’s in-force individual life insurance policy(ies) (as of 6 September 2017) (“Customers”), who are aged 18 or
above, are eligible for this Campaign (including Hong Kong & Macau customers and Mainland Chinese visitors to Hong Kong & Macau). If the
employee or agent of AIA is also the Customer, he/she is eligible to participate in this Campaign. Customers must submit the required personal
information in corresponding webpage in order to participate in this Campaign. In addition, Customers are required to provide valid identity
documents issued by the government to ascertain the identities of the winners.

4. Customers must provide a valid mobile no. to AIA by 6 September 2017 in order to be eligible for participating in this Campaign.

5. If the email address provided in the form is invalid, existing customers will not be eligible for participating in this Campaign and the information
(including direct marketing choice, email address and mobile no.) will not be updated.

6. At the end of the campaign period, we will update the direct marketing choice, email address and mobile no. within 14 working days according to the
instructions given by eligible customers.

7. Each eligible customer can participate once in this Campaign and win the prize once. All enrollment records and enrollment date will be considered
valid according to the server records.

8. At the end of the Campaign Period, the first 4,500 customers who successfully registered will be rewarded a Kee Wah Bakery HK$50/MOP50 E-coupon
after verification.

9. Winners will be notified by e-mail. On the date of the result notification, winners must be policyowners of AlA’s in-force individual life insurance
policy(ies). Otherwise, the respective winners will be disqualified. Winners will receive the E-coupon in QR code format via the newly registered email

address from 12 October 2017 onwards.



10.
11.
12.

13.

14.

15.
16.
17.

Participants commit and ensure that all written or submitted information, including personal communication details, are true and correct, neither
fraudulent nor misappropriated from any third party.

If the participants or winners violate any rules or commit any illegal acts that result in any losses on the part of AIA or any third parties, the relevant
participants or winners will be liable for all liabilities.

No transfer, assignment, cash redemption or substitution by winners is permitted.

AlA is not the supplier of the gifts and shall have no obligations and liabilities whatsoever in relation thereto, including but not limited to its quality
and supply. Any disputes arising from the gifts shall be resolved between the Winner and the supplier directly. The gifts are subject to the terms and
conditions of the supplier.

If for any reason this Campaign is not capable of running as planned, due to infection by computer virus, bugs, worms, trojan horses, denial of service
attacks, tampering, unauthorised intervention, fraud, technical failures, or any other causes beyond the control of AIA that corrupt or affect the
administration, security, fairness, integrity, or proper conduct of this Campaign, AIA reserves the right, at its sole discretion, to disqualify any
individual(s) who tamper with the entry process without prior notice.

All data related to this Campaign shall be considered valid according to AlA’s records.

AlA reserves the right to interpret these Terms and Conditions. For any dispute arising from this Campaign, AIA reserves the right of final decision.
Participants’ enrollment in this Campaign will serve as their consent to agree and accept the above terms and conditions.

AIA Campaign Promotion Hotline: (852) 3108 1680
Website: www.aia.com.hk/midautumn

*“Organiser”, “AIA”, “AIA Hong Kong”, “AlA Macau” or “us” herein refers to AIA International Limited.
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